The Finance industry encompasses planning, services for financial and investment planning, banking, insurance,
and business financial management. Students will acquire knowledge in the economical, financial, technological,
international, social, and ethical aspects of the banking and accounting fields. Business Professionals of America
will offer students the opportunity to connect with like minded students and participate in various business
competitions.
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Career and Technical Education: Finance

Course Name Credits | Grade Levels Prerequisites
Accounting I 1 10-12 None
Accounting II 1 11-12 Accounting I
Banking and Financial Services S 10-12 Introduction to Business or Principles of
Business, Marketing & Finance
Principles of Business, Marketing & Finance 5 9-12 None

Accounting I
PEIMS: 13016600
Grade Placement:
Prerequisite: None
Credit: 1
Introduces general accounting concepts, principles and
procedures; emphasizes the need for financial records; pro-
vides the fundamental equation and its application to ac-
counting procedures, including the basic steps of the ac-
counting cycle, special journals and ledgers, work sheets,
adjusting and closing entries, special problems in the pur-
chase and sale of merchandise, notes and interest, depre-
ciation, accruals and prepaid items, payroll records, and
personal income taxes. Develops the skills, knowledge and
attitudes necessary for individuals to conduct personal
business or to further an education in the field of account-
ing. Students complete practice sets or simulations, use
calculators and process some data electronically.

10-12

Accounting II

PEIMS: 13016700

Grade Placement: 11-12

Prerequisite: Accounting I

Credit: 1

Provides for review and further development of fundamen-
tal accounting principles with extensive use of technology.
Examines characteristics of corporate organization and
ownership, including investments and distribution of earn-
ings; includes adjustments to bad debts, depreciation, de-
pletion of fixed assets, adjusted and accrued income, vari-
ous methods of inventory control, preparation of business
budgets and notes receivable and payable; provides experi-
ence in initiating and maintaining an accounting system
and in analyzing, interpreting, and synthesizing managerial
problems using accounting information as a tool.

Banking and Financial Services
PEIMS: 13016300
Grade Placement: 10-12
Prerequisite: Introduction to Business or
Principles of Business, Marketing and
Finance
Credit: .5
Introduces banking and financial concepts, principles and
procedures; emphasizes the role of money in the modern
economy; recognizes the economic theories and financial
forces that influence international business; and compares
consumer financial transactions with government transac-
tions.

Principles of Business, Marketing and Finance
PEIMS: 13011200
Grade Placement:
Prerequisite: None
Credit: .5

An introductory course where students will gain knowl-
edge and skills in economies and private enterprise sys-
tems, the impact of global business, marketing of goods
and services, advertising, and product pricing. Students
analyze the sales process and financial management
principles.

9-12




